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Goal to this survey was at the one hand to assess the effectiveness of the BBC Life 

Series China to raise awareness to environmental-, sustainable development- and public 
health issues and at the other hand to have a focused look at the awareness to those acute 
issues in various social groups. 
 

In the initial process of creating a suitable evaluation sheet, Mr. Achim Vogt’s advice 
from the World Bank as well as Michael Jenning’s, press officer from the European Chamber 
of Commerce, were of great help to improve the quality of the survey. By running two pre-
test rounds the questions could be further adjusted and specified. Finally a set of 26 questions 
evolved to conduct the evaluation (see: Appendix No. I). 
 

By involving various environmental organizations in the Beijing Region (like 
CESDRRC, Roots & Shoots or WAB) a broad variety of target groups could be found in 
order to create a broad distributed population universe. However, it has to be said, that the 
largest number of screening had been undertaken in schools, especially in middle schools 
(85%) and only 7% at various Universities. In terms of repartition between male and female, 
in contrary, the survey was nearly equal with 50.8% men and 49.2% women. 63.9 of the 
respondents came form Beijing and 20.4% from other provinces.  
 

 
After the screening of the 25-

minute long films the evaluation sheets 
were handed out immediately for being 
answered. Then, usually it took the 
various groups 15 minutes to fill in the 
forms. Afterwards the results were 
collected, filed into a computer and by 
the use of statistic-evaluation-software 
analyzed, classified and clustered.  
 
 
 
 

   Pic. 1: Elementary Pupils filling out the evaluation sheets 
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This way overall 13 different films had been shown with an average of 72% positive 
or very positive feedback from almost 400 people in the audience. Percentage-wise the 
number of people who could relate the films issues to their lives was almost as high, with an 
average of 68%. Only 8% did not like the film at all.  

 
 In comparison to these quite significant numbers, the answers in relationship to the 
question: Were you already aware of the issues presented before seeing the film? were 
heavily dependent on the various topics. So, for example, “Indian Inhales” 85% of the 
audience was aware of the diseases being related with smoking. At the other hand films like 
“Credit where Credit’s due” 77% were not aware that poverty can be created and sustained by 
institutions. (For further detailed information about percentage numbers to single films see 
Appendix No. II). 
 
 Another astonishing result of the survey were the answers given to the question 

“which issues are you 
most interested in”. The 
issue that interests the 
most of the respondents 
was environment with 
 63% of the total. 
The second one is 
sustainable development 
with 17% followed by 
public health with 11%. 

 Fig. 1: Question No.19 Which issues are you most interested in? 
 
  Further 78% declare that they are actively involved in the issues they find most 
interesting. Nevertheless a critical footnote has to be added at this point, since the definition 
of actively involved might have not been clearly understood by all and that respondents who 
care about the environment, but are not participating in any concrete activities to protect it 
might have answered that they were actively involved. 
 

According to the respondent’s answers, the most important channel of information 
about environment, sustainable development and public health is television. 60.5% of the 
respondents placed it as their primary information channel. This is another proof that audio- 
visual materials have a great importance for communicating sensitive issues. No matter if in 
big cities like Beijing or in the countryside like in Henan, each time the television is placed as 
the major information source. The second important source is school with 12.5% followed by 
the internet with 10.8%. The newspaper also holds a namable place with 8.1%. 

 
61% of the respondents felt that the quantity of information that they got is not 

sufficient. This percentage clearly indicates that there is a great demand for more information 
about environment, sustainable and public health. In relationship to the quality of the 
information 63% felt that the quality is good and 52% of the respondents who said that they 
did not get enough information also felt that the quality is not good enough. This shows that 
there is a significant part of the population that is very demanding and that feels the need for 
more and better information.  
 
 A further field of inquiry had been the respondents of various social groups to the film. 
Three different categories had been established, namely: -Chinese from Beijing -Chinese from 
other provinces –Foreigners. 
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For the question “Which issue are you most interested in?” (Environment–Sustainable 

development, Public health, or None of the above). The three different groups main center of 
interest was environment, however the group, which was the most interested in environment 
issues, were the Chinese from other provinces with 70%. On explanation might be that most 
of the respondents of this group come from the countryside and therefore the relation between 
environment and daily life is more direct and obvious. The second group was the Beijingers 
with 65% and  then the foreigners with 44%. 
 

As we saw before, the main source of information about environment-, sustainable 
development and public health is the television, regardless of the origin of the respondents. 
However, nuances can be found by taking a closer look at television and various other media. 

 
Television is the main source of information for 45% of the foreign respondents, for 

61% of the Beijing respondents and for 71% of the Chinese from other provinces. The 
internet has a big role for foreigners with 20% while only 10% of the Beijingers  place it as 
the main source of information. 8% of the Chinese  respondents chose the newspaper as the 
main source of information while only 4% of the foreigners chose it. 
  
 Only 31% of the foreigners feel that the quantity of information  they get is not 
sufficient, for the Beijingers, this percentage increases to 61%. Finally, 82% of the Chinese 
from other provinces feel that they do not get sufficient information. This number shows the 
great need of information about environmental, sustainable development and public health 
issues of the countryside. As television is the main  source of information for 71% of them, 
the best way to fulfill that need is to provide them with programs about those issues being 
broadcasted. 
 
 On further- and at the same time one of the final questions was which topics the 
questionnaires would like to see on film? The most frequent responses were: 
 
  �Air pollution   �Population Growth 
  �Wildlife, Animals  �Epidemics, Disease 
  �Deforestation   �Global Warming 
  �Waste, Recycling  �  Ways of personal participation 
 

The evaluation sheet ended with the question about how the film’s impacts could be 
improved. In relationship to this, three answers seem to protrude. First, for almost all of the 
films in Chinese the respondents said that the sound was not clear and that the English 
language in the back should be taken off. Second, many respondents said that the films should 
be longer. And finally, that the film should be broadcasted on television. 
 
   

Many results of the questionnaire clearly show the importance of audiovisual material 
to increase the environmental awareness and the results are very encouraging. But at the same 
time the survey should be increased and expanded over time to get at least 1000 
questionnaires to have a good credibility. If possible, sample should be made on a broader 
level with more adults and more people from various social groups, as well as from different 
parts of China. 
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Appendix I – Evaluation Sheet 
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Appendix II – Analysis Data: 
 
 

The Long March 
 
 42% of the viewers of The long march said they liked the film and 20% said 
they liked it a lot, so 62% of the viewers have a positive opinion about the film. After 
watching the film, 63% of the respondents answered that they did learn some or many 
things while watching The long march but only 29% thought the information they 
obtained was very useful. Despite that, 71% of the respondents felt that the issues 
presented in the film were relevant or very relevant to them. This might be explained 
by the fact that The long march is filmed in China and is about river pollution in big 
cities, most of the Chinese people feel concerned about those issues. 
 78% of the respondents were already aware of the issues presented in The long 
march but still, for 66% of them, it changed their attitude toward the issues presented 
and 71% of them affirm that, because of the film, they will change the way they act in 
their everyday life. This is a good indicator of the fact that the film is fulfilling its 
mission of increasing environmental awareness. 
 77% of the respondents who saw The long march responded that they would 
like to see more films like this one. And 55% are even willing to watch The long 
march a second time. 
 Most of the respondent said that the film was neither complicated nor 
superficial but a good part of the respondent said it was too short. 
 
 
A Line in the Sand 
 
 50% of the viewers of A line in the sand said they were indifferent to the film, 
32% liked it and 19% didn’t. 45% of the respondents said they learned some things 
from watching this film. The respondents are separated into two equal groups between 
those who felt the information they have obtained is useful and those who felt this 
information wasn’t. And a majority felt that the issues in the film weren’t really 
relevant to them.  
 57% of the viewers were not aware of the issues presented in A line in the sand 
before seeing the film. The persons for whom the film changed their attitudes towards 
the issues presented and those for whom it didn’t both represent 50% of the 
respondents. After watching the film, only 25% of them will change the way they act 
in their everyday life. 48% of the viewers are willing to see more films like this one 
but only 20% are willing to see A line in the sand again. 
 
 
Women of the Gobi 
 
 83% of the viewers liked Women of the Gobi and 76% of them learned a lot 
from this film but only 30% found the information in the film useful to them. 70% of 
them thought the issues in the film were not relevant to them. 
 65% of the respondents were not aware of the issues presented in the film 
before seeing it. 71% of them said that watching this film changed their attitude 
toward the issue presented but for 94% of them, the film won’t change the way they 
act in their everyday life. This can be explained by the fact that the majority of them 
think the film is not relevant to them.  
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 After watching Women of the Gobi, 88% of the viewers are willing to see more 
of this kind of film but 59% are not willing to see Women of the Gobi again. 
 
 
Waiting to go 
 
 46% of the viewers declared they liked the film and 10% declared they really 
liked it. Only 8% of the respondents said they didn’t learn things from watching the 
film. 44% of the respondents said the information they obtained is useful and 51% 
declared that the issues in the film were relevant to them. 
 56% of the viewers were already aware of the issues presented in the film 
before seeing it. For 62% of the respondents, the film has changed their attitude 
toward the issues presented and for 85% of them; it will change the way they act in 
their everyday life. 
 After watching Waiting to go, 92% of the viewers would like to see some more 
films like this one but 67% are not willing to see Waiting to go again. 
 
 
India Inhales 
 

Only 10% of the viewers didn’t like the film and 72% of them declared that 
they learned a lot of things from watching it. 75% of the respondents said that the 
information they learned is useful to them and 40% feel that the issues presented in 
this film are very relevant to them. 

85% of the respondents were already aware of the issues presented in the film 
before watching it. For 64% of them, watching this film changed their attitudes toward 
the issue presented in the film and 86% of the viewers will change the way they act in 
their everyday life because of this film. 
 After watching India inhales, 86% of the viewers are wanting to see other film 
of this kind and 64% are willing to see the same film again. 
 
 
Educating Lucia 
 
 For this film there has not been one viewer who said he didn’t like it and 77% 
of them said they liked it a lot. 80% declared that they learned a lot of things by 
watching this film and 78% said that the information that they obtained by watching 
the film is useful to them but only 36% of the viewers felt that the film was relevant to 
them. 
 65% of the viewers were already aware of the issues presented before watching 
the film and for 87% of them, watching this film has changed their attitude toward the 
issue presented. For 58% of the respondents, the change in attitude will change the 
way they act in their everyday life. 
 61% of the viewers are willing to see more films like Educating  
Lucia. 
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My Mother Built this House 
 
 Only 16% of the viewers declared that they didn’t like the film. 69% said that 
they learned a lot from the film and 66% felt that the information they obtained was 
useful. 68% said that the issues presented in the film were relevant to them. 
 The majority of the respondents were not aware of the issues presented in the 
film before seeing it and for 86% of them; this film changed their attitude toward the 
issues presented. For 93% of the viewers, it will change the way they act in their 
everyday life. It shows that this film has had a powerful impact on the viewers. 91% 
would like to see more film like this one and 84% are willing to see this film again. 
 
The perfect famine 
 
 70% of the viewers liked this film. 83 % of them learned a lot by watching this 
film and 73% feel the information they have obtained in the film is really relevant to 
them. 57% of the viewers think that the issues presented in the film are relevant to 
them. 
 65% of the viewers were not aware of the issues presented in the film. 84% 
have changed their attitude toward those issues after seeing the film and for 89% of 
them; this change in attitude will be concretized by a change in their everyday life. 
 78% are willing to see some more of this kind of films and also 78% are 
willing to see The perfect famine again. 
 
Credit where credit’s due 
 
 46% of the respondents were indifferent to the film but still 39% liked it and 
58% learned a lot by watching it. 50% of the viewers think that the information they 
obtained is useful to them. 37% of them found the issues in the film relevant to them, 
35% thought it was not relevant and the rest of them were indifferent. 
 77% of the viewers were not aware of the issues presented before seeing the 
film and for 98% of them; this film changed their attitude toward those topics. 94% of 
them declared that it would change the way they act in their everyday life. 
 After seeing Credit where credit’s due 82% of the respondents would like to 
see more films like this one and 65% are willing to see that particular film again. 

 
 
 
 


